
HOW TO 

A pitch is an opportunity to sell an idea to a person or business. 
Usually this comes in the form of a presentation. Pitches are a 
really important part of the advertising world, as it is how 
agencies get business from clients. They sell their idea for a 
campaign to the client. Often agencies will be pitching 
competitively against other agencies who will have other ideas 
of how to answer a brief.

Your Idea

CONFIDENCE 
It is easier said than done, but having confidence is 
key to a good pitch. Even the top bosses in agencies 
get nervous! Try to be yourself and show the panel 
exactly why you think the brand should run with 
your idea. Take deep breaths and don’t rush your 
pitch. REMEMBER - If you aren't enthusiastic about 
your idea, your client won't be, so you need to be as 
enthusiastic as possible when you pitch. You might 
feel stupid, but you won't look it!

STRUCTURE 
It is important that your presentation has a clear structure. You need to be 
able to guide your audience through every aspect of your idea to help them 
understand the process you have been through. Break the presentation up into 
clear sections, for example ; research, target audience, our idea, the brand. 
This will help you structure your idea. 

MAKE SURE 
YOUR IDEA…

…Stands out!



DEVELOPMENT 
The panel want to see the thoughts behind 
your idea. Think about the process that you 
went through to get to your final decision. 
What worked? What didn’t? It is important for 
you to show why you think your idea will work. 
What research did you carry out? What are the 
competitor BRANDS doing?

CLARITY 
the audience should be able to 
understand each aspect of your pitch. 
Practise in front of your friends and see 
whether they follow your idea. Having 
slides and prompter cards will help you 
keep you thoughts clear and concise.  

REHEARSE 
Spend a little time rehearsing what 
you are going to say during the pitch. 
Make sure that everybody speaks 
during the presentation. Everybody 
should know the order of the 
presentation. Don’t rely too heavily on 
technology! - computers might 
misbehave on the day of your 
presentation! 

INTERESTING 
Include a variety of media - images, text and video, 
Bring along all the work that you have created to 
show the panel. Make sure your slides reflect the 
brief and brand you have been working with. try 
to make them visually interesting. 

There are lots of 
tools to use on the 

website! 
iamcreative.org.uk

RESEARCH 
it is really important to show your 
research. This will help explain and 
justify your idea. It is almost like 
troubleshooting! 

http://iamcreative.org.uk
http://iamcreative.org.uk

